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What Is Inclusive Design?

Inclusive design is an approach to creating
products and services, such as flyers, that are
accessible and usable by as many people as
possible, regardless of age, abilities, or
disabilities.



Intro: Why is inclusive design important?
Need to consider students with disabilities
Be mindful of cultural backgrounds and
preferences
Reach a wider audience by using inclusive
language and culturally appropriate images
Enhance our brand reputation and customer
loyalty by prioritizing accessibility and
inclusivity



Intro: Does it really matter?

UK's Department for Work and Pensions' report
(2018), which found businesses prioritizing
accessibility and inclusivity have higher
employee engagement, better brand perception,
and improved financial performance.
Adobe's report (2020), which shows inclusive
design can reach a wider range of customers
and increase brand loyalty, driving sales.

Inclusive design creates a more accessible,
inclusive, and economically sustainable society, per:



Principles: Provide flexibility

Offer different formats
Provide translations
Offer digital versions

By providing flexibility in your designs, you can
ensure a wider range of people can access and
understand the information you are communicating.



Principles: Ensure simplicity

Use simple, easy-to-read fonts
Use a font size of at least 12 points

Ensure information is presented in a logical
and intuitive order
Use visuals
Simplifying designs can improve usability
and accessibility



Flyer Composition



Principles: Clear language

Avoid jargon, acronyms, and technical
terms
Provide definitions or explanations for any
technical or specialized terms
Use active voice and clear sentence
structures

Easy to understand language is a must have for
quality designs:



Principles: Ensure Accessibility

Use high-contrast colors for text and background.
This will ensure that your content is visible to
everyone.
Use bullet points or numbered lists to organize
your information.
Make sure that your flyer is navigable using only
a keyboard. 
Provide clear instructions on how to access
additional information or resources. 



ADA Compliance



Principle: Diverse Representation

Diverse representation means including a range of
people from different backgrounds, cultures,
abilities, and identities in your marketing materials.
This can include using images of people from
diverse backgrounds in your flyers, brochures, and
other marketing materials.
It's important to ensure that the images are not just
stereotypical, but genuinely reflect the diversity of
your audience.



Aunthentic Diversity

Authentic diversity is the practice of accurately
representing diverse identities and experiences
in all aspects of design, including marketing,
branding, and product development.



Principle: Continuously improve

Collect and analyze user feedback regularly
Conduct user testing with a diverse range of
users
Adapt to changing user needs by updating and
improving.

Regularly assess and improve products or services
based on user feedback and changing needs

Inclusive design is an ongoing process that requires a
commitment to continuous improvement.



Photography



Inclusive Language



Infographics and Flyers Checklist

The flyer consists of true text and not an image
of text
The text is clear and easy to understand
Font size and text are adequate and make the
content readable
Uppercase, bold and italics are used sparingly
The language and tone in written text is
appropriate

Text:



Infographics and Flyers Checklist

Clear and descriptive title
Heading and subheadings are present to
organize information into topics or categories
Bullet lists are present to organize material
Numerical list present processes
The reading order matches the visual order.

Structure:



Infographics and Flyers Checklist

Color and shades used in the flyer or infographic
makes the content readable
Color is not the only method to distinguish or
emphasize important texts or links
There is good color contract between foreground
and background content
There is good color contract between the text
color and background color.

Color:



Infographics and Flyers Checklist

Images that convey information need to have
alternative text
The alt text is brief and accurately describes
intent of the image
Alt text is within 8 to 80 characters long
Alt text is not repeated and does not use phrases
such as image of or graphic of.

Images:



Good examples



Practical tips and resources

Inclusive Design Toolkit
Inclusive Design Guide
Accessibility Guidelines
Inclusive Design Institute
Accessible Technology Coalition



Thank You and Questions!

Email Ben Demers at 
benjamin.demers@missioncollege.edu
or call him at
323-333-8950


