












 
Fast Facts for 2020 CCC Registry Job Fairs 

 
 
Los Angeles Job Fair--January 25, 2020 at Westin LAX 
872 job seekers attended—550 pre-registered of 1467 and 322 walk-ins day of event  
35 college districts participated for a total of 48 booths  

32 districts were in state; 3 districts were out-of-state (2 Washington, 1 Colorado)  Maximum Lead Count (Districts):   465.0  Average Lead Count:    135.8  Median Lead Count:    120.0  Maximum # of exhibitors visited (job seekers):   25.0  Average # of exhibitors visited:           5.5  Median # of exhibitors visited:           4.0   
San Francisco Job Fair—February 1, 2020 at Hilton SFO 
245 job seekers attended—164 pre-registered of 545 and 81 walk-ins day of event 
26 college districts participated for a total of 30 booths  

24 districts were in state; 2 districts were out-of-state (1 Washington, 1 Colorado)  Maximum Lead Count:    125.0  Average Lead Count:      70.9  Median Lead Count:      74.5  Maximum # of exhibitors visited:       24.0  Average # of exhibitors visited:            7.2  Median # of exhibitors visited:       10.0 
 
CCC Registry Site Statistics for January 2020 
Total site hits Dec 28 to Feb 8, 2020: 1,245,437 
Average weekly hits:          207,573 
Average weekly new job seekers:                    104 
Average weekly new job postings:                     143   
 
Both job fairs were on Saturdays from 10am to 3pm.  Registration and check-in started at 8:30am.  
The Registry presented one workshop three times during the day in Los Angeles about hints for hiring 
at 9am, 11am and 1pm.  Joseph Poshek, Dean, at Irvine Valley College (South Orange County 
CCD), presented the workshop in Los Angeles and San Francisco.  All three workshops were well 
attended. 
 
The Registry used a lead retrieval system at both job fairs.  Each job seeker registered contact 
information (name, phone, email), highest degree awarded and discipline and received a printed 
name badge with bar scan code.  Each district was provided a scanning device to scan each job 
seeker’s code.  After the job fair, every district received a list of the job seekers information for future 
follow-up. The CCC Registry used a registration program to collect “leads” from a company called 
Validar.  The CCC Registry provided all the registration devices (6 stations: each with a Surface “Go” 
with an external keyboard and Dymo printer to print the name badge) and Validar provided the quick 
scanners for job seekers to scan a QR code. 
  
The CCC Registry covered the cost for the lead retrieval system for every district at both job fairs.   
 
Total Spent on Lead Retrieval: $14,910.68 (approximate) 
 



 
2020 Job Fair Advertising: 
 
1744886 Google San Francisco  
86 Clicks 
 
1744895 Google LA 
149 Clicks 
 
1744862 Facebook.com San Francisco 
2058 Clicks 
 
1744865 Facebook.com Los Angeles 
3218 Clicks 
 
1773309 HigherEdJobs.com San Francisco 
185 Clicks  
 
1773548  HigherEdJobs.com San Francisco 
202 Clicks 
 
1744944 LinkedIn.com San Francisco (Banner 
ad) 
166 Clicks 
 
1744945 LinkedIn.com San Francisco 
(Sponsored Posting) 
9 Clicks 
 
1744967  LinkedIn.com Los Angeles(Banner 
ad) 
294 Clicks 
 
 

1744973 LinkedIn.com Los 
Angeles (Sponsored Posting) 
29 Clicks  
 
Consortium LA Times Print ad  
98 Clicks 
  
Consortium SF Chronicle Print ad 
17 Clicks 
  
Diversity Outreach: 
 
1745024 AsiansInHigherEd.com 
17 Clicks 
 
1745029 BlacksInHigherEd.com 
4 Clicks 
 
1745032 DisabledInHigherEd.com 
11 Clicks 
 
1745027 HispanicsinHigherEd.com 
12 Clicks 
 
1745030 LGBTinHigherEd.com 
8 Clicks 
 
1745026 NativeAmericansinHigherEd.com 
4 Clicks 
 
1745031 VeteransinHigherEd.com 
5 Clicks 
 
1745028 WomenAndHigherEd.com 
8 Clicks 

  
 
Budget for Job Fair advertising:  $20,000 (actual costs still pending) 
 
For further information, please contact Beth Au, Director, via email at aub@yosemite.edu or phone at 
(209)575-6928. 
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